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Profile
Performance profile and positioning

IMK is a leading full-service institute with a high methodical orientation and a powerful field
organisation. For many years IMK is partner of market-leading companies of several branches.

* Leading methodical-oriented institute with an
interbranch focusing and market-specific
instruments

* Full-Service-Institute and additionally field partner
of numerous renowned market research companies

* Comprehensive expertise from over 20
years market research activity in intensely
competitive branches

* Interdisciplinary team out of 25
predominantly graduated staff members

* Owner-managed institute with a large focus on
finding solutions in all layers of management

* |ntensive connection to universities to benefit from
recent scientific knowledge

IMK
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Method-Competence
IMK-Tools at a glance

IMK is specialised on the instruments of service market research, advertising effect research,
market- and customer analyses and reverts for fulfilling the individual customer requirement to a
broad spectrum of methods.

Service Market Research Advertising Effect Research

* Day-After-Visit-Calls for personal, telephonic, * Commercial pre-tests and post tests as well as
postal and eMail contacts comprehensive campaign-tracking o
[ )
* Test consultations/ Mystery-Shopping with a * Product and packing testing Integrated. ap.proach of qualitative
multi-channel approach « Brand and name testing and quantitative methods
* Quality-Scouts (Real Customers as scouts in * Concept, motive and image testing . )
q [ ]
the r'n'atte.r of quallty? _ » Comprehensive advertising efficiency analysis Accomplishment in B2C and B2B
* Certification of Service Quality * Marketing-Controlling/ Marketing-Cockpit segment
¢ Assignment of standardized tools
* Nationwide direct-marketing data base * Customer demand analyses and customer and problem-specific solutions
* Assignment of several hundred panelists zatistfaction Teil_SUfem_entSt' - * Broad spectrum of methods
* Topical sending of received direct-marketing ¢ Customer retention, migration and mobility .
measurements analysis (CATI, CAPI, WAPI, PAPI, Single
* Online based archiving * Market- und market potential analysis Interviews, Group Discussions,
¢ Just-in-time allocation of marketing, sales and * Focus group analysis Desk Research etc.)
field staff for comprehensive competition * Employee satisfaction analysis
information * Customer relationship management

CampaignMonitor Market and Customer Analysis

More information to our offers on www.i-m-k.de

IMK

INSTITUT FUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH




o
Company Profile IMK e . | M K

Field Service
CATI

The assignment of qualified interviewers and the most-recent technology in our CATI lab ensures a
suitable accomplishment of your telephonical survey.

Outline Monitoring and Statistics
* 24 CATI-stations * Possibility of Audio Monitoring from a
* Ca. 120 interviewers in a two-shift- contiguous room
system * Audio Recordings for documentation
* Ca. 5.000 interviews monthly ¢ Daily reports and statistics if needed
* Predictive Dialer and Voxco software * Detailed project statistic and accounting
*B2B and B2C to the split second

* multilingual accomplishment

Software and Data Technical Equipment
*Voxco 4.7 incl. complex filtering and * Recent technical standard
randomised item batteries * regular software updates and internet
* Automatical quote steering access for web-CATI
* Predictive Dialing and therefore an * Import of sound sequences
increased productivity and more cost- * Optimal compatibility to the customer's
effective conditions systems (data import and export)

* Manual Dialing for specific focus groups

IMK
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Field Service
Testwerk24

TESTWERK?24, a subsidiary company of IMK, realises qualified test consultations nationwide,
particularly in consultation-intensive branches.

v TESTWERK24

* |IMK-subsidiary with head office in Diren

* Core competence in the organisation and accomplishment of
complex test consultations and mystery shopping

¢ Branch focus: financial service, insurances, health fund and
energy industry

* Nationwide pool of reliable and responsible test clients form all
relevant focus and age groups (in rural environment, too)

* Qualified and experienced project staff

* Innovative field steering software which permits an optimal
assignment of the tester and a continuous project controlling

* Realization of more than 10,000 test consultations per annum

IMK
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Field Service
Teststudio

The Teststudio in Erfurt is fully-equipped and provides an interesting option for the accomplishment
of your study in Central Germany.

Scope of Supply Methods Assignment
% * Degustationtests * Single interview
é * Product and packing testing * paper & pencil
g * Brand and name testing * CAPI/WAPI
& * Concept and image testing * Expert interview

* Motive and logo testing * Explorations and In-Depth-Interviews
fg’a e Campaign tests * Group Discussions (b2c, b2b)
é * Price Acceptance tests ¢ Creative workshops
g Location and Accommodation Technical Equipment
g * right in the city of Erfurt, between the * One-Way-Mirror, remote camera
dome and theatre * Audio, Video and DVD recording

b * Nearby shopping facilities * Laptop (CAPI/WAPI)
= * Group Discussion room (15 persons) * Internet access, LCD projector/TV
§ € * Single Exploration room ¢ Flipchart/ moderation wall
g £ * Monitoring Lounge ¢ (high-class) catering by individual
g ¢ Kitchen area customer demand
)

IMK
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References

The IMK performance bond is based on a wide-spread interbranch expertise.

5 WSparkassen
Versicherung

Sachsen —

Techniker I (
Medizinischer Dienst Krankenkasse

der Krankenversicherung
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Contact
Your Contact Person

For a personal presentation of our business activities and expertise we are always to your disposal.

Your contact to IMK

IMK Institut fir angewandte Marketing-
und Kommunikationsforschung GmbH

Mainzerhofplatz 14
99084 Erfurt

Fon +49361/6 63 90-0
Fax +49 361/6 63 90-14

www.i-m-k.de
info@i-m-k.de

adm (vm

Your contacts at IMK

Andreas Troger

Chief Executive Officer

Fon +49 361/6 63 90-200
Fax +49 361/6 63 90-14
Mobil +49 163 /249 17 76
andreas.troeger@i-m-k.de

Sdren Schiller

Chief Executive Officer

Fon +49 361/6 63 90-240
Fax +49 361/6 63 90-14
Mobil +49 177 / 329 40 87
soeren.schiller@i-m-k.de

SERVICE MARKET RESEARCH
IMK

INSTITUT FUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH



